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CQ2 2011 CQ3 2011 CQ4 2011 CQ1 2012 CQ2 2012 CQ3 2012 CQ4 2012 CQ1 2013 CQ2 2013 CQ3 2013 CQ4 2013 CQ1 2014 CQ2 2014 CQ3 2014

TGT -2.55% 0.53% -1.61% -3.66% -5.65% -10.36% 0.77% 3.58% 7.21% 14.17% 8.86% 2.65% 2.90% 3.94%

WMT 2.97% 2.14% 3.26% 2.74% 1.69% 3.24% 6.66% 2.27% 3.85% 3.21% 1.63% 2.23% 3.35% 1.33%

M 2.71% 4.11% 3.23% 2.92% -2.01% -6.48% -0.24% 3.89% 3.07% 8.63% 6.38% 1.41% 2.39% -1.23%

KSS 1.89% 2.81% 3.98% 8.25% 10.29% 11.27% 17.58% 13.69% 11.39% 6.76% 6.43% 1.60% 2.69% -1.39%

LOW -0.30% -5.73% -7.54% 3.32% -3.29% 5.07% 3.43% -5.27% -2.64% 1.09% 3.72% -3.31% -3.29% -3.08%

HD -4.41% -8.38% -8.68% -2.63% -3.21% -11.67% -3.66% -7.39% -5.78% 6.55% 0.30% -1.34% -0.15% 0.23%

JWN -4.37% 3.30% 4.50% 12.43% 7.69% -3.74% 13.74% 1.92% 2.31% 8.44% 5.95% 8.21% 14.42% 16.31%

TJX 11.92% 7.26% -4.38% -12.21% -21.36% -26.15% -4.59% -2.11% -2.90% 10.00% -6.46% -3.59% 0.76% 1.20%

JCP 7.20% 7.43% 10.82% 13.12% 10.36% 5.23% -3.32% 2.61% 10.47% 14.08% 19.07% -3.78% -9.19% -11.84%

BBBY 4.53% 4.43% -0.54% 0.10% -6.30% -0.48% -7.24% 1.28% 6.44% 0.56% 10.08% 2.87% 1.96% 2.86%

SPLS 7.62% 4.53% 5.47% 4.04% -0.05% -7.38% -1.34% -2.39% -0.53% 10.76% 3.37% -0.39% 3.47% -0.62%

CVS -15.17% -17.11% -25.93% -11.41% -10.18% -9.84% 9.97% -2.53% -4.20% -1.34% -6.18% -5.11% -2.28% -2.43%

FDO 5.97% 4.74% 5.69% 5.82% 11.53% 10.79% 4.61% 16.32% 0.43% -0.36% 9.50% 4.95% 3.48% 6.85%

AZO 0.85% -0.40% -1.43% -0.18% 0.93% 3.10% 3.92% 2.56% -5.66% 3.72% 1.79% 5.84% 13.51% 4.19%

AVG 1.35% 0.69% -0.94% 1.62% -0.68% -2.67% 2.88% 2.03% 1.68% 6.16% 4.60% 0.87% 2.43% 1.17%
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Disclaimer: Asset Allocation & Management Company, LLC (AAM) is an investment adviser registered with the Securities and Exchange 
Commission, specializing in fixed-income asset management services for insurance companies. This information was developed using publicly 
available information, internally developed data and outside sources believed to be reliable.  While all reasonable care has been taken to ensure 
that the facts stated and the opinions given are accurate, complete and reasonable, liability is expressly disclaimed by AAM and any affiliates 
(collectively known as “AAM”), and their representative officers and employees.  This report has been prepared for informational purposes only and 
does not purport to represent a complete analysis of any security, company or industry discussed. Any opinions and/or recommendations 
expressed are subject to change without notice and should be considered only as part of a diversified portfolio. A complete list of investment 
recommendations made during the past year is available upon request. Past performance is not an indication of future returns. 

This information is distributed to recipients including AAM, any of which may have acted on the basis of the information, or may have an ownership 
interest in securities to which the information relates.  It may also be distributed to clients of AAM, as well as to other recipients with whom no such 
client relationship exists.  Providing this information does not, in and of itself, constitute a recommendation by AAM, nor does it imply that the 
purchase or sale of any security is suitable for the recipient. Investing in the bond market is subject to certain risks including market, interest-rate, 
issuer, credit, inflation, liquidity, valuation, volatility, prepayment and extension. No part of this material may be reproduced in any form, or referred 
to in any other publication, without express written permission.  

 

mailto:neelm.pradhan@aamcompany.com

