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TOP 10 U.S. HOMEOWNERS INSURERS
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McKinsey&Company

“DIGITIZATION COULD ADD SOME $2.2 TRILLION
TO ANNUAL GDP BY 2023."

“DIGITIZATION NOW TOUCHES MOST AMERICANS
AND MOST OF THE U.S. ECONOMY.’
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FOUNDING MEMBERS

accenture Tmmewmm  Google HITACHI

Inspire the Next

High performance. Delivered.

Insure carefully, dream fearlessly.
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INSURANCE INDUSTRY GREATEST THREATS

Silicon Valley backed insurtech start-ups 16.9

Increasing use of mobile apps to sell and service insurance 16.4

Tightening up value chain as investors seek to get close to insureds 14.1

Alternative capital markets/ILS 1.9
Big data (3rd party sourced, unstructured data) 9.6

Advanced analytics (e.g., artificial intelligence)

Insurance company backed venture capital funds  JR#E]

Sharing economies (e.g., AirBnB, Uber, etc.) 79

Internet of Things (loT)/Sensors 6.2
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THE NEW YORK TIMES BESTSELLER
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How Today’s
Continuous Innovation to Create
Radically Successful Businesses

FOREWORD BY WALTER ISAACSON, AUTHOR OF STEVE JOBS
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INSURTECH START-UP DEALS
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INVESTMENT THEMES

INSURANCE INNOVATION DATA-DRIVEN INSIGHTS CONNECTED WORLD
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AUTO INSURANCE REPORT

The Authority on Insuring Personal and Commercial Vehicles

Ignore the Fancy Tech Terms,
Clearcover Is an Execution Play
With a Chance to Succeed

Before the end of this year, a new startup with an ap-
propriately hip one-word name, Clearcover, will start sell-
ing auto insurance as a managing general agent, opening in
California before spreading out geographically. Publicly,
the company is making much of buzzwords and venture-
capital-attracting promises of a brave new world. The pitch
on the company’s website is perfectly of the moment:

“Don’t overpay for coverage because Big Insurance
companies spend billions on things you don’t need. You de-
serve a better option.

“We redesigned car insurance using technology and




WE ARE
CUSTOMER- -

"Wn-'rulh&-t.mr:p.m-,-
that can help customers
plDu‘lt.Nvei‘,! pravent risks
and losses in their lives

no matter how thase

fives changeand what
dreams they re pursuing.
Were driven by them.”

Jack Salzwedel
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Amazon to acquire Ring video doorbel| maker,
cracking open the door in home Security market
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SMART HOME STARTUPS
MOST ACTIVE VC INVESTORS 2011-2016 (6-30-16)

- Nk [ INvESTOR
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SV ANGEL FOUNDRY GROUP
3 BOXGROUP CRV

FIRST ROUND CAPITAL KLEINER PERKINS CAUFIELD & BYERS
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GridID: 673932_2129277_5000

Total Policies: 6,388
Total Limit for Grid:
Average Limit for Grid:
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